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Westfield Case Study

Overview

Westfield are an international mall chain with 119
outlets worldwide. SCL works with Westfield U.S where

UltraPoS is currently deployed in each of their 55 malls. The Ultlmate

Westfield have malls in key markets such as northern

California, Chicago, southern Florida, Los Angeles, New H()hday Glft

JWe;SS?])I/r’lg’\ill(an, YDO(I':k, San Diego and suburban Easy to get. Easy to give. Easy to use.
SCL first worked with Westfield in 2003 on the launch of
their open loop gift card offering.

The relationship has continued to strengthen over the

years with UltraPoS’ functionality continually adapting to S, s Sk e Sl e by S 0
. No monthly fees. No expiration of funds. No lost value.

accommodate the changing needs of the company. In

2009 Westfield's U.S arm generated $33 million in B o A e

sales.

Multiple Distribution Channels

Westfield use UltraPoS across a number of distribution channels from the traditional
shopping center staff and online service to the more unusual self-service kiosks and mobile
hand-held devices.

Westfield's successful Christmas 2008 pilot of the mobile hand-held device led to its full
adoption in 2009. Westfield uses the hand-held device to target high traffic areas in the mall,
for example the Santa Claus line in the holiday period. In addition to this Westfield use the
hand-held device to target potential customers outside the mall such as office building
lobbies. The device is also used during Westfield's shopping center events and promotions.

Multiple Products

UltraPoS’ capacity to manage multiple products is used by Westfield through the sale of
premium packaging, customer promotions and incentives, and miscellaneous products such
as car parking, stroller hire and so on.

The most recent product added to Westfield's version of UltraPoS related to a customer
promotion. When a gift card was purchased during a stipulated timeframe the customer was
offered a magazine subscription to Instyle magazine or Real Simple Magazine at a
discounted rate.



